


Consumers Demand More Information

• Women demand more 
information and want proof that a 
product works

- 68% want proof of better results over 
time

- 42% want more research

• Peer reviews and shared 
experiences make a huge impact

- 67% are more likely to buy a product 
if they read a positive peer review 

- 54% feel they make smarter 
purchase decisions since visiting 
blogs and social sites

2007 Pink report

The beauty industry has become incredibly confusing – thousands of new products 
enter the marketplace every year. As a result consumers now demand more 
information and are becoming more educated before committing to a purchase.



The Interest Is There

Women want to try 
new products and are 
seeking them out

• 69% of women are 
looking for new and 
different beauty 
products

• 67% considered 
buying a new brand 
because she was 
offered a sample to 
try before purchasing

• 33% of women switch 
brands just because 
they want to try 
something new

2007 Pink report

62% of brand loyalists 

would consider 

switching brands if they 

got product samples 

from another brand



Introducing Beautyfix
Beautyfix is an exclusive beauty club where women 

can discover the best in beauty!

Expert product choices by panel of top beauty influencers
• Beautyfix is the new insider beauty award

Beautyfix provides “Smart Sampling”
• Informative editorial content
• Fun, instructive web-based videos



The Samples
Members get their Beautyfix each season

• 8 panel-selected products
• All samples are full-size or deluxe travel-size

• No foil packettes allowed
• Beautyfix Makeup Bag



The Beauty of Choice
Profile data determines the best product matches

•Members take a brief beauty profile survey answering skin 
care, hair care, and makeup questions  

Members select their products
•Product matches are divided into 2 categories: Must-Haves
& Panel-Faves
•Must-Haves are products the panel picks specifically for the 
consumer
•Panel-Faves are a collection of panelist favorites that the 
consumer gets to pick from



The Brands



Women Want to Try New Products

74% of Beautyfix Members join because they want to 
discover the latest and greatest beauty products.



Beautyfix Members Speak Out

“I really appreciate 
all the product 

details and reviews.”
“I know its introduced me to products 

I must buy now… I love reading 
reviews and watching the videos.. and 

the whole site.”

“Its exciting to get the 
latest products people are 
talking about for a great 

price.”

“I love trying new 
products and learning 
something about them 

from experts.” 

“This is a fantastic service 
and product selection.”

“It feels like 
Christmas every 
time I get a box.”



A Channel for Reaching New Consumers
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Beautyfix has introduced you to new 

beauty brands and products.

85% of Beautyfix 
Members were 

introduced to 

new brands and 

products.

82% would 

definitely tell a 

friend about 

Beautyfix.

90% are looking 

forward to next 

season’s products.

Additional Data:



Picking the Hottest Products

• Beautyfix is the new insider beauty award

• Products are reviewed each season by a dynamic 
group of beauty industry experts committed to 
selecting the very best

Beautyfix goes beyond traditional 
sampling programs
– Consumers have the added benefit 

of knowing that beauty professionals 
have sorted through hundreds of 
products, provided expert reviews, 
and included their top picks 

The Beautyfix Advisory Panel



Introducing the Beautyfix Panel

Skin
• Dr. Babak Azizzadeh – Facial Plastic Surgeon
• Dr. Jody Levine – Dermatologist
• Dr. Chip Cole – Ophthalmic & Plastic Surgeon
• Dr. Stuart Kaplan - Dermatologist
• Dr. John Diaz – Plastic Surgeon
• Dr. Barbara Polla – Cellular Aging Specialist
• Ada Polla – Product Development
• Molly Walsh – Celebrity Esthetician

Hair / Makeup / Nails
• Rita Hazan – Celebrity Colorist
• Sean James – Celebrity Hairstylist
• Rosie Johnston – Celebrity Makeup Artist
• Shiyena – Celebrity Makeup Artists
• Stevy White– Celebrity Hairstylist
• Malcolm McAlpine – Celebrity Hairstylist
• Carla Gentile – Celebrity Hairstylist
• Michelle Saunders – Celebrity Manicurist

Beautyfix Panelists are experts in their respective fields, and are regularly featured 
in top monthlies and nationally syndicated television shows like Oprah. 



The Beautyfix Panel Cont…

• Tia Williams/Shake Your Beauty

• Julia Coney/All About The Pretty

• Kori Ellis/She Knows

• Elke Von Freudenberg/The Beauty Blog Network

• Michelle Breyer/Naturally Curly

• Christine Mielke/Temptalia

• Christina Jones/Christina Loves

• Lianne Farbes/The Makeup Girl

• Cailin Honeycutt/The Beauty Bunny

• Teri Cosenzi/Beautiful Makeup Search, Aging 
Beautiful

Beautyfix Panelists are a highly recognized and diverse group of 
the who’s who within the online beauty world.



Beautyfix in the Press



Beautyfix in the Press



Beautyfix in the Press



New Customer Acquisition Strategies
• Targeted online, television, radio and print advertising
• Beautyfix promoted on glow.com and Dermstore.com
• Dedicated e-mails promoting Beautyfix brands to over 

1,000,000 targeted beauty consumers
• Cross promoting membership with select partners
• Strategic business development deals

– Private Invitation-Only Boutique Sales
– Contests and Promotions



Print Advertising



Driving Brand Loyalty and Value

•$25 bounce-back gift card to 

glow.com for taking 2 or more product 

surveys

•Exclusive member-only Beautyfix 

Boutique on glow.com gives brands 

opportunity to provide special offers

•Initiates transition from sample and 

brand introduction to purchase and 

brand loyalty



Turning Samples into Sales

32% had already 

made a purchase 

at the time of this 

survey.

72% plan on 

purchasing other 

products from 

Beautyfix brands.

81% of 
Beautyfix 

Members plan 

on purchasing 

products they 

discovered in 

Beautyfix.

Additional Data:



Beautyfix Members Love to Shop Online

89% plan on 
purchasing 

their products 

online.



Beautyfix Videos

http://www.youtube.com/mybeautyfix#p/a/u/0/F3ZtcaJKszI

http://www.beautyfix.com/media/

http://www.youtube.com/mybeautyfix
http://www.beautyfix.com/media/


Brand Dedicated Newsletters



Targeting the Online Influencers

In addition to the buzz the panel creates, Beautyfix gets your 

products in the hands of the top 150 beauty bloggers.

•Hundreds of Beautyfix blog posts

•Dozens of product specific blog posts

•Thousands of twitters about Beautyfix 

and products

•Extremely active Facebook fan page

Bella Sugar, Specktra, Beauty Riot, Makeup Moxie, Afrobella, Second City Style, 15 Minute Beauty Fanatic, 

Makeup Bag, All Lacquered Up, The Makeup Divas, Beauty and Fashion Tech, Jolie Nadine, beauty in real 

life, Beyond Beauty Basics, A Girl's Gotta Spa, Aging Fabulous, The Makeup Girl, Beauty Chat Blog, A Mom in 

Red High Heels, Product Girl, Steeping Beauty, beauty girl musings, Beauty 411, Raging Rouge, Cybele Says, 

Beauty Banter, Face Candy, makeup loves me, Yummy411, Lipstick, Powder 'n Paint, Makeup Makes Me 

Happy, Beauty's Spot. The Periodic Elements of Style, Mystical Beauty's Musings, Spoiled Pretty, Claire's 

Beauty, Haute and Bothered, Beauty Thesis, Are You A Beauty



The Value of Participating
Get your products in the hands of thousands of beauty influencers                                                 

• Advertising campaign (print, online, TV) $100,000

• Beautyfix newsletter sent to 1,000,000 beauty consumers    $50,000 

• Glow catalogue spread 300,000 existing beauty consumers $12,000 

• Reviews by hundreds of beauty bloggers $25,000-$50,000

• Video production & syndication $30,000-$50,000

• Market Research data $25,000

• Bounce-back Campaign to Glow.com



The Benefits

Brands

• Builds powerful brand awareness

• Gets products in the hands of highly 
qualified, enthusiastic beauty 
consumers

• Videos educate and build one-on-
one relationships with consumers

• Comprehensive analytics review and 
Market Research Data

• Product reviews and surveys

Consumers

• Ability to try before they buy

• Amazing value

• Introduces them to exciting 
innovations in beauty
• Cuts through clutter and 

introduces the hottest 
products and brands

• Gives them the information 
they demand
• Informative editorial and 

video content

• Feeds beauty addicts 
cravings!



Brand Commitment

Participation Requirements:
– Products submitted for panelist review

• Must be full-size or deluxe travel-size samples

• May submit up to 3 products per brand

• 30 pieces of each submitted product are required

– If selected

• 250 units are required for PR

• Minimum of 1,000 units are required for program participation

• 5,000 minimum units are required for video inclusion

– There are no fees to participate

• Selected brands are only required to provide the products

• Beautyfix takes care of the rest!


